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In the last issue we announced the launching of STIFLE, the small FADER
imprint label that will release selected one-offs and remixes. This time
around, we are excited to announce the launch of FADER FILMS, a pro-
duction division that will allow young, up-and-coming filmmakers a chance
to make their small projects big. First off: early 20-something Michael
Skolnik and William O’Neill, basketball aficionados who became infatuated
with the story of Demetrius “Hook” Mitchell, an Oakland street legend
whose promising career was sidetracked by drug addiction and petty
crimes. Hooked: The Legend Of Demetrius “Hook” Mitchell premiered at
the Tribeca Film Festival this May. Stay tuned for the next FADER FILMS
release; it will surely rise up to the standards set by Hooked.
www.hookmitchell.com
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